
How to Get the Interview
H E L P F U L  T I P S  &  T E M P L A T E S

Once you’ve found someone whose work or  l i fe you admire,
res ist  the urge to contact them immediately  and prepare wel l
before reaching out to them. 

Read as much as possible about the person,  thei r  work ,
projects and hobbies.  Look at their  blog,  watch their  talks,
l isten to an episode of their  podcast,  skim through their
interviews and see what they post on their  social  media .

Th is  in i t ia l  research wi l l  help you answer two important
quest ions:  

•  What is  i t  that fascinates me so much about th is  person? 

•  What do I  want to talk  about in th is  interv iew?



In  addit ion to reading up on the person,  you should also
think about how you’l l  introduce yourself  and your
magazine  (b log,  podcast ,  v ideo channel ,  etc. )  in  a way that
they ’ l l  say “yes” to you.  

Wi l l  the interv iew help them spread awareness about their
cause? Wi l l  i t  help them promote their  new artwork ,  product or
research in f ront of  a new audience? Wi l l  you approach the
interv iew from an angle that they haven’t  thought about yet?

Once you’ve f igured out what the interview should be
about,  why it ’s  good for them to do the interview and how
to introduce yourself  in an interesting way,  you’re ready to
contact them.  

Besides which,  i t ’ l l  help you f ind any points  that you two might
have in common. Maybe you studied the same discipl ine or  are
pass ionate cycl ists .  Whatever interesting information you
find,  mention it  when asking for the interview. I t  catches
people’s attention and breaks the ice.



Hi Rose, 

My name is Veronika and I’m a journalist covering climate change and other

environmental issues for (name of publication). 

Add in quick introduction with hyperlinks of who you are and what media you work

for. 

I read your latest book (mention the name) and found it fascinating.

When you say this, it shows that you care about the person because you read their

book and you compliment them, which people love.

Your opinion on the roots of climate change is very interesting, particularly the fact

that beef production isn’t such a scarecrow as vegans and vegetarians say. In my

view, it’s a revolutionary statement that deserves more attention. 

By speaking about something specific, you prove that you read the book, which

establishes trust. 

Would you be up for an interview about your book and your current research? I’m sure

our readers would love to learn more about your unique perspective. 

Here you get to a concrete request – the interview. Plus, you inconspicuously mention

your readers, so she knows that it’ll help her spread the word about her work in front

of a new audience. 

Thank you for your consideration. 

Best wishes, 

Veronika Perková

Copywriter & Journalist

www.veronikaperkova.com

Let ’s  suppose that you read an amazing book and are keen to
interv iew the author.  What should you say? I ’d general ly  go with
something l ike th is :  



The above email usually works for me. But sometimes I like to be a bit

more personal and creative, as you can see from the email below that

helped me get an interview with Dan Lyons, an author of a great book

Disrupted: My Misadventure in the Startup Bubble. 



arranging the interv iew
prepar ing quest ions
conduct ing the interv iew
text ,  audio and v ideo post-product ion
market ing and becoming a pro interv iewer,

I f  you don’t  f ind someone’s  emai l  or  prefer  a quicker way of
communicat ion,  t ry  sending a message on Facebook,  Twitter,
LinkedIn or Instagram .  The same ru les apply here,  but your
messages need to be even shorter ,  as you can see from the
text  below. 

Hi Anne,  

Reading your newest book about product iv i ty  hacks was a total
l i fe-changer for  me. I ’ ve started to wr i te a diary ,  d isconnect
from social  media,  go for  walks. . .  I ’m a much happier  person
now. I  feel  l ike your wisdom could help many more people.
Being a journal ist ,  I ’d love to spread the word about i t .  Would
you be interested in doing an interv iew about your approach to
product iv i ty  for  L i fehacker? 

I ’m f lex ible t imewise and can meet you in Prague or  v ia Skype. 

Looking forward to hear ing from you,  Veronika

There are several  other ways you can get in touch with people –
meeting in person,  making a phone cal l  or  ask ing someone to
connect you.  Whatever option you go for,  i t ’s  essential  to
make a good first  impression.  You can do that by
articulating your message clearly and persuasively.

To learn more about

f ind  the e-book,  Ask Great Questions,  Get Great Answers:
Your Go-to Guide to Conducting Amazing Interviews,  on
Amazon and Smashwords .   

By Veronika Perková
Copywriter  & Journal ist

www.veronikaperkova.com


